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Ameliorate Intensive  
Foot Treatment, £15

Derm-approved brand Ameliorate keeps  
winning Cosmopolitan Beauty Awards, and 

this new addition deserves one, too. It 
softens hard skin over a 14-day period using 

urea, a water-binding substance found 
naturally in skin (yep, it’s also the stuff we 
wee out, but this is produced synthetically 

for skincare). Teamed with a decent amount 
of face-exfoliating-favourite lactic acid, 

consider this a foot facial in a bottle. They’ve 
even thrown in a deodoriser. Nice touch. ›

Westlab Cleansing 
Shower Wash, £3

Finding a reasonably priced shower gel 
with no sodium lauryl sulfate (the skin- 

drying foaming agent) is actually harder 
than it sounds. Westlab developed this 

shower range to complement salt bathing 
(an old remedy thought to soothe aching 
muscles, improve sleep quality and calm 

irritated skin), and our fave is infused with 
rejuvenating Himalayan salts. It took us 

months to get through a bottle and we’d 
happily pay more (but don’t tell them that).

 Neutrogena Instant Facial 
Cream-Mask Pods, £3.50 each

Yes, it looks like a McDonald’s dip, but  
for those of you who tend to buy a big  

tub of face mask, use it once, then leave  
it to fester at the back of your beauty 

cabinet, this 10ml shot of hydration just 
makes sense. Scoop out the contents,  

apply like a normal face mask, then wipe 
away any excess after 15 minutes. There  

are three types to choose from depending 
on your skin concern, but we love Hydro 

Boost for its hyaluronic acid hit.

Wo rd s  C A S S I E  P O W N E Y  

M a i n  p h o t o g ra p h  L O U I S A  PA R RY

P  RETTY  
       UGLY  

An Instagram grid full of 
swoony products is all very 
well, but what about the dowdy-
looking ones that win awards 
and form the secret stash of 
beauty editors? Meet the far-
from-millennial-pink potions 
worth ruining your bathroom 
shelf for #notgridgoals
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True North Timeless  
Eye 5.3, £37

The Danes, responsible for an upsurge  
in candle and cosy blanket sales (all hail 

hygge), now have their eyes on our skincare 
routines. True North, founded by a Danish 
medical research specialist, stays true to 

the Scandinavian way of life: “not too much 
and not too little”. This lightweight gel-cream 
hydrates, soothes and strengthens the oh- 
so-delicate under-eye area with nurturing 
natural ingredients that include aloe vera 
extract and pentavitin (a plant-derived 

hydrator). Gentle-yet-effective is an 
overused claim, but True North owns it.

Modern Botany Deodorant, £25*
While we don’t advise you to drop-kick 
every beauty product with a chemical  

in it, we love how many great free-from 
options are emerging. Modern Botany 

switches traditional sweat-duct-blocking 
aluminium salts for witch hazel, which 
reduces perspiration by tightening the 

pores. Then there’s the cocktail of 
anti-microbial essential oils (vetiver, lemon 
tea tree and frankincense, to name a few), 

which not only smell like a posh spa, but kill 
off the kind of bacteria that causes that 
unmistakable underarm whiff. It’s pricey, 

but having tried so many natural 
deodorants, this one takes the crown.

Dr Dennis Gross Alpha Beta Pore 
Perfecting Cleansing Gel, £36

The dermatologist every beauty journalist 
wants to visit when they’re in New York 

keeps his packaging plain and his potions 
potent. This powerhouse cleanser combines 

a bunch of pore-unclogging acids 
(including glycolic, which might not suit 
more sensitive skins), but no stripping 

soaps or sulfates. Also making an 
appearance is the very Disney-sounding 

snow ear mushroom to hydrate, plus 
dead-skin slougher willow-bark extract.  

It foams lightly, cleanses deeply, but  
leaves the skin feeling far from stripped.

CeraVe Moisturising Cream, £9
Do not judge a tub by its fugly-looking 

cover, for this one houses a surprise 
bestseller. The seemingly simple face  

cream inside boasts three types of 
skin-barrier-building ceramides (the  

lipids lacking in the skin of people who 
suffer from dermatitis, acne or eczema). 

Said ceramides (alongside hydration  
heroes hyaluronic acid and glycerin) are 
packaged between a series of onion-like 
layers that slowly dissolve and release  
the good stuff over time. The result?  
Up to 24 hours’ moisturisation. It’s no 

wonder this under-£10 cream has gained 
serious cult status in America. ◆

Exuviance Probiotic Lysate 
Anti-Pollution Essence, £54

The skin’s microbiome (the little community 
of good bacteria living on its surface) wasn’t 

really talked about in the beauty industry 
until recently. Nor were the ageing effects  
of pollution. But now, we’re obsessed. This 

super-light layer of hydration goes on 
pre-serum and contains polyhydroxy acid  
to protect against airborne nasties, plus 

probiotic lysate to nurture good bacteria. It’s 
impossible not to trust a brand based on the 

discoveries made by two dermatologists 
while researching skin-cancer treatments. 

Oh, and it smells of cucumber. Result.

Consumer psychologist 
Dr Kit Yarrow explains 
why, actually, ugly sells…
“White and blue are 
strongly associated  

with purity, science and medicine,”  
Dr Yarrow tells us. “Using these colours 
gives the impression that a product  
is new, science-based and therefore 
more effective. There’s so much trust 
necessary for a consumer to take the 
leap of faith with a new skincare brand, 
but how do they trust what they cannot 
see immediately?” So this pared-back 
packaging approach is more considered 
than we realise? “Absolutely,” confirms 
Dr Yarrow. “What’s being communicated 
is that the company is ultra-focused  
on the product and not its aesthetics,  
as in, ‘We’re scientists, what do we  
know about pretty packaging?’ It’s no 
different to regular marketing. In fact, 
it’s cleverer, since they’re trying to look 
like packaging is irrelevant, yet the same 
amount of thought and testing is likely 
to have gone into it.”

WHY SO DRAB?
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