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Cosmo Beauty Writer 
Cassie can’t keep her 

hands off pretty palettes. 
Here, she investigates 

the psychology behind 
her magpie-like 

tendencies

A MAKEUP 
The palettes I need want this season

One day I’ll appear on 
one of those hoarder 
documentaries. But 
it won’t be piles of 

old newspapers, used 
plastic bags and a  
soft-toy collection 
threatening to bury 

me alive. It will be easy-on-the-eye 
makeup palettes I’ve never actually 
used. So what is it about the winking 
glimmer of a gold compact or the click 
of a magnetic lipstick case that makes 
some irrational part of my brain 
scream, ‘I need to own that now!’ ?

A woman recently blew £16,000 in 
Selfridges just on Charlotte Tilbury 
makeup. They’re great products, don’t 
get me wrong, but that zealous shopper 
couldn’t have tried and tested each 
item, right?! I suspect her monumental 
transaction instead had something to 
do with a) Charlotte herself (she’s Kate 
Moss’s prettifier) and b) the brand’s 
beautiful rose-gold casing, emblazoned 
with Charlotte’s elegantly-linked, 
coat-of-arms-like initials.

Behavioural expert Judi James 
confirms that luxury packaging not 
only validates the quality of the 
product, but the purchaser herself. 
“Most of us are amateurs when it comes 
to choosing makeup,” she told me, “so 
we rely on beautiful pots to tell us that 
the stuff inside will make us beautiful 
too.” But will that ‘stuff’ make us any 
more beautiful than the more 
affordable, less pretty-looking ‘stuff’? 

Rowena Bernardo, a former beauty 
marketing manager (or, as she likes to 
call it, high priestess of bullshit), writes 
a candid and LOL-inducing blog called 
Beauty And The Bullshit. She reveals 
how some beauty companies home in 
on our affinity with scent and colour by 
allocating the bulk of their budget to 
– drum roll – fragrance and packaging, 
rather than the formula itself. Rowena 
has simple advice for us magpies: “Try 
the product, then walk away and carry 
on with your day. If you enjoy wearing 
it and it gives you that ‘je ne sais quoi’ 
glow, then go for it. The only reason to 
buy a beauty product is because it 
makes you look and feel pretty, not 
because it looks pretty.”

House Of Fraser buyer Catherine 
Womersley echoes this advice, citing the 
try-before-you-buy opportunities in its 

stores. “Trust the professionals,” she 
urges. “Take full advantage of the 
counter staff’s expertise and training. 
Many of our brands offer free 
consultations and sampling to help you 
make an informed decision before you 
part with your money.”

Cultbeauty.com, another online fave 
of mine, is dedicated to shouting about 
tried-and-tested products with proven 
results. “There are loads of brands I love 
that don’t float my boat packaging-wise,” 
admits the website’s co-founder Alexia 
Inge. “Tela Haircare is so good, but looks 

like something your granny would have 
bought in the ’80s. And PH Advantage 
is a skincare line with the quality of a 
£150-a-pot range at a third of the price 
– just ignore the outer shell!” 

Despite this, Alexia admits to being 
swayed by beautiful packaging herself. 
“It speaks to you on an emotional level,” 
she explains. “After all, beauty is all 
about the romance, right?” Alexia, if I 
see you, I will kiss you. 

And on that note, will I ever mend 
my magpie ways and have a pretty 
palette de-clutter? Shut your beak.
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(They’re just so blimmin’ nest worthy!)

Givenchy Palette 
Extravagancia, £45
(available from 
September) 

Dior 5 Couleurs 
in Pied-de-
Poule, £42

Tom Ford 
Cheek 
Color Duo 
in Stroked, 
£56

Urban Decay 
Electric 
Pressed 
Pigment 
Palette, 
£38 ◆

Laura Mercier 
Sensual 
Reflections Laura 
Mercier Cheek 
Melange, £31

Bobbi Brown 
Surf & Sand 
Eye Palette, 
£48
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